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gn In
telenor "
group  Join our global team Search for Jobs Introduce Yourself

provide our customers with the power of digital communication, enabling them to improve their lives, ‘ o e
build societies and secure a better future for all

Digitalization and connectivity will be fundamental tools for Myanmar’s post-pandemic economic recov-
ery. 2020 proved that digitalization can happen broadly and rapidly, now we need to make it inclusive and
sustainable. Telenor Myanmar is moving digital-first into the future and seeks the best minds in Myan-
mar to help fuel this evolution.

Telenor, digi, dtac, Grameenphone and Canal Digital
are all part of Telenor Group. Together, we connect
around 200 million people worldwide through digital

Our 33,000 emp
provide people with the ability to connect with what
they care about, at all times and in all places.

Controller

across the world

Job Purpose

Direct reporting to Head of Business Performance and work as a finance controller to provide support to
function users and business performance team to verify finance related transactions and to ensure all
finance procedures and governance processes are implemented and followed by all business users

across the departments. suggested Jobs

Principal Accountabilities: Senior Manager, Business Controller (Revenue)
Posted 19 Days Ago | MM-Telenor Myanmar Office-Yangon

« Support in region cost controlling, budget approval and verification of channel partners set-
tlement and ensure accurate recognition of expenses

Work closely with Business performance team and support cross functional user teams
and handle on-going operational and business issues.

Assist business performance team in quarterly forecasting and month closing processes
and prepare monthly reporting data, analysis, and insights for finance business perfor-
mance review.

Partnering with Finance and other cross functional teams to support new projects by pro-
viding guidance, controls and assessments from Finance and Accounting perspective.
Carried out business performance and cost analysis, identifying trends, highlighting areas
of inconsistency together with recommendations for improvements

Support in implementing financial policies & procedures, creating awareness on financial
governance & controls and identify process improvement opportunities

Be accountable and willing to do for ad-hoc tasks/ projects as assigned from immediate su-

perior level

Required Qualifications & Experience:

Bachelor's degree in finance and Accounting or related professional certificate.
Minimum 3-5 years of working experience in accounting and finance, preferably in a MNC
Advanced computer skills on MS Office, accounting software and databases.
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